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1. (1) These regulations may be called the Marketing Manager (Group-B), 

(Recruitment) Regulations, 2025.

(2) They shall, come into force on the date of their sanction by the State 

Government.

2. In these regulations, unless the context requires otherwise,-

(a) “Act” means the Shree Sai Baba Sansthan Trust (Shirdi) Act, 2004 

(Mah. XIV of 2004);

REGULATIONS
Management Committee of the 
Shree Sai Baba Sansthan Trust 
(Shirdi), Shirdi- 423 109.

Dated the........... ........2025.
Outward No. 3386 
Date-05/02/2026

Shree Sai Baba Sansthan Trust (Shirdi) Act, 2004.

No. SSS/WS-GAD/Astha/ /2025 - In exercise of the powers 

conferred by sub-section (2) of section 15 read with clause (i) of section 2 of . 

the Shree Sai Baba Sansthan Trust (Shirdi) Act, 2004 (Mah. XIV of 2004), 

the Management Committee of the Shree Sai Baba Sansthan Trust has the 

powers to make the regulations regulating the recruitment. However, at 

present, there is no Management Committee but an Ad-hoc Committee is 

functioning at Shree . Saibaba Sansthan Trust, Shirdi. In pursuance of the 

decision dated 09/05/2024; of the Hon'ble High. Court, Bombay, Bench 

Aurangabad Civil Application No. 8707/2023 in Public Interest Litigation No 

98/2021, the Ad-hoc Committee of the Shree Sai Baba Sansthan Trust is 

hereby pleased to make the following regulations regulating the recruitment to 

the post of the Marketing Manager (Group-B), in the Shree Saibaba Hospital 

of Shree Sai Baba Sansthan Trust under the said Act, as follows:-



4. Age Limit.-

(z) Lower Age Limit- Not less than eighteen years of age (completed) 

as on the last date of submission of applications to the trust, as per the 

advertisement for recruitment to the said post;

(zz) Upper Age Limit,- Not more than thirty-eight years of age 

(completed) for the persons not belonging to the reserved categories; and 

forty-three years of age (completed) for the persons belonging to the reserved
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(b) “Chief Executive Officer” means the Chief Executive Officer 
appointed by the Government under section 13 of the Act;

(c) “Committee” means the Management Committee of the Shree Sai 
Baba Sansthan Trust formed under section 5 of the Act;

1‘(d) “Competent Authority” means the Chief Executive Officer;

(e) “Degree” means a Bachelor’s degree of a recognised university;

(f) “Government” means the Government of Maharashtra;

(g) “prescribed examination” means an examination conducted by the 

Shree Sai Baba Sansthan Trust (Shirdi) either by itself or through any agency 
nominated by it for the purpose;

(h) “Selection Committee” means the Employee’s Selection Committee 

referred to in the Annexure-I to in the Shree Sai Baba Sansthan Trust (Shirdi) 

(General Provisions Applicable to All Regular Employees) Regulations, 2025;
• ■

(i) “Trust” or “Sansthan” means the Shree Sai Baba Sansthan Trust 

(Shirdi) established under section 3 of the Act.

3. Appointment to the post of the Marketing Manager (Group-B), in the 

Sansthan shall be made by nomination from amongst the eligible candidates, 

on the basis of, result of the prescribed examination conducted by the 

Selection Committee, who fulfils the qualifications specified in regulation 5 of 

these regulations.



(i)

(ii)

(Hi)

e
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6. Probation period.-

A person appointed to the post mentioned in regulation 3, by 

nomination, shall be on a probation for a period of one year from the date on 

which he joins his post on which he is appointed. The probation period may be 

extended, after approval of the Committee, for a maximum period upto one 

year. Completion of the probation period (including extended period) to the 

satisfaction of the appointing authority; and passing of prescribed 

examinations and training (if any) shall be mandatory. In the event failing to 

complete the probation period (including extended period) or pass the 

examinations and complete the training, his services shall be liable to be 

terminated.

5. Educational Qualifications.-'

The person for being eligible for appointment to the post under these 

regulations shall,-

possess a degree M.B.A. (Marketing) from a university or 

institute recognised by the Government;

possess an experience of not less than five years as an In-charge 

of Marketing or Sales, from a reputed hospital or a health 

institute; and

have passed the MS-CIT examination.

isos
categories. The upper age limit shall be applicable as on the last date of 

- ; . . .submission of applications to the trust, as per the advertisement for 

recruitment to the said post.

- R



\

Page 14

7. Other service conditions to apply.-

The other terms and conditions, specified by the Trust from time to 

time, as well as the provisions of the Act, the rules made thereunder, the ■ 

Government Resolutions and orders as well as the provisions of other 

regulations specified by the Trust shall be applicable in respect of the services 

to the posts mentioned under regulation 3.

Chairman, Ad-hoc Committee, 

Shree Sai Baba Sansthan Trust (Shirdi).
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